Developing a Marketing Communications Strategy: Part 2

Reference: https://www.criminallyprolific.com/marketing-communications-strateqy/

A marketing communications strategy is the strategy used by a company or individual to reach their
target market through various types of communication. It includes your message (what is to be said),
the medium (where it is to be said), and the target (to whom your message is reaching).

Define Branding Elements: ‘

From your perspective, what is the core identity of Northern Lights? [ex: Apple’s branding is all
about cutting edge but extremely user-friendly technology].

Define Success Metrics:

How will we know if our outreach is successful? [Ex: brand awareness; number of contacts seeking
career advising; website visits; website visits from social media shares]
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Create a Marketing Message:

Your marketing message describes what you have to say and how you say it. That is, it includes both
the content of your story and its ‘spin’ or ‘angle’.

Northern Lights at CCV Program Components / potential core content:
1. High-quality, affordable trainings offered statewide

2. Friendly and knowledgeable Resource Advisors available to support professionals with career
advising and professional development

3. Support with Instructor and MATCH Registry services
4. Issuing certificates, credentials, and entering data into BFIS Quality and Credential accounts

What are other potential program components / core content messages for Northern Lights at CCV?

1. Select a core content message from above

2. ldentify three potential angles to take with the core content message above:

a. Angle1:

b. Angle 2:

c. Angle 3:

Select one of the angles and use it to help craft a press-ready pitch: Northern Lights at CCV is
developing [a defined offering] to help [a defined audience] [solve a problem] with [secret sauce].
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